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The triumphant return of a Garapan landmark

By TERI M. FLORES
CORRESPONDENT

At the center of Saipan’s
bustling tourist hub lies a
tropical oasis that invites

International Distributors (Il; .

CROWNE PLAZA RESORT SAIPAN

guests to explore, enjoy,
and stay.

From the glory of the
old Fiesta Resort and Spa
Saipan rises the Crowne
Plaza Resort Saipan. Work
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and play come together in
this iconic landmark that’s
redesigned and reimagined
to fulfill the blended needs
for work and leisure of the
modern global traveler.

Procters& Gamble.

This is the first Crowne
Plaza Resort in Microne-
sia. It joins the more than
400 properties in key cities
and iconic resort destina-
tions worldwide under the

f]!ﬁ

D&Q Saipan PO Box 504462, Saipan, MP 96950

Crowne Plaza brand that is
managed by the global ho-
tel group, IHG Hotels & Re-
sorts.

This multi million dollar
renovated property boasts
of totally new infrastruc-

ety el

s
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GeorgiaPacific

ture that houses 422 guest
rooms spread over two tow-
ers that have dominated
Saipan’s skyline since the
"70s.

Crowne Plaza Resort
See TRIUMPHANT on Next Page

.,
4l ?‘ & :
E&J. Gallo Winery

Beach Liiff

Tel (670) 322-2706
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Saipan General Manager
Robert Coates said no
cost was spared to make
the Resort the ideal vaca-
tion destination for today’s
world traveler. From major
infrastructure changes that
includes a reengineered
water filtration system and
brand new air-conditioning,
to new elevators and, most
specially, high speed inter-
net connection available
in all areas of the Resort
—the Crowne Plaza Re-
sort Saipan is, indeed, the
newest hot property in the

neighborhood.

But the most important
part of the extensive rework
is in the guest rooms, with
detailed attention given to
both function and design,
All elements in the rooms—
acoustics, lighting down to
the beddings—everything
works together to offer visi-
tors something outside the
traditional hotel experience.

Crowne Plaza rooms are
known for their distinct look
and feel that enhances
the sleep experience. Aptly
called the WorkLife Room,
guests experience a calm-
ing environment designed
with three distinct zones to
effortlessly support work,
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relaxation, and sleep.
Guests may choose from
rooms that either have a
view of Saipan’s mountain
side or of the pristine wa-
ters of the Saipan lagoon.
The hotel also features four
premium rooms with bunk
beds ideal for families, 14
oceanfront suites and 14
accessible rooms that cater
to persons with disabilities.
The dramatic changes

are carried out through the
Resorts public spaces, be-
ginning at the arrival and
lobby areas. Featuring new
wooden furniture and mar-
ble floorings with a back-
drop of a sweeping view of
the Saipan lagoon’s aqua-
marine waters, guests will
immediately feel the call of
the sand and surf as soon
as they enter the property.
Also tucked in a corner of

the hotel's ground floor is
the Kid’s Club—an indoor-
outdoor play area that is a
welcome addition to fami-
lies who have children up to
11 years old.

Fitness buffs will be in-
spired to keep their regimen
at the fitness center, which
is now decked with updated
equipment befitting an area
that is at par with those

See TRIUMPHANT on Page 13
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Crowne Plaza Resort Saipan
on your grand opening]
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found in international ho-
tels.

For those who are look-
ing to stage big meetings,
conventions and events,
Crowne Plaza Resort
Saipan is an expert in host-
ing these gatherings. Big or
small, Crowne Plaza has a
collective inventory of more
than five million square
meters of meeting spaces
found all over the world.

Included in this are the
Saipan hotel's notable
meetings and events spac-
es that have been the site
of many local events in the
past. The 515-square-me-
ter Hibiscus Ballroom can
comfortably fit 500 guests,
while those looking for
more intimate venues can
book the Azucena Room,
which can accommodate
120 guests. Those looking
to host weddings and inti-
mate fun events can use
the hotel's 4,600-square-
meter outdoor venue, which
is also fully equipped and
wired to host 400 guests.

Crowne Plaza Resort
Saipan’s events package
comes with the expertise of
a professional events team
that provides advise and
helpful tips to make their
guests’ events the unforget-

table gatherings they envi-
sioned these to be.

Much attention is also
placed on guest safety and
wellbeing while providing
flexible, creative solutions
for all meeting and event
needs. The hotel commits
to IHG's Clean Promise—
clean, well maintained,
clutter-free rooms that meet
high levels of cleanliness.
The IHG Way of Clean pro-
gram was developed in
partnership with world lead-
ers in hygiene and cleaning
technologies and services.
This ensures a clean, com-
fortable place to stay, regu-
lar deep-cleaning of high-
touch surfaces and best
practice cleaning of pools,
fitness centers, restaurants
and public areas.

In tandem with this is
IHG’'s enhanced “Meet
with  Confidence” pro-
gram, which provides appro-
priate and creative meeting
and event solutions without
compromising on the expe-
rience or the flexibility that
meeting planners require.

Meeting planners will find
it rewarding to book their
events at Crowne Plaza
since they can earn points
with IHG’s Business Re-
wards program. Points may
be redeemed for travel, mer-
chandise, and more every
time bookings are made for
accommodation, meetings,
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or an event at over 5,900
participating IHG hotels
worldwide.

What rounds up a good
events place is its food and
beverage offerings, which
Crowne Plaza has devel-
oped as well.

Director of Food and Bev-
erage Martin Jambor said
each of the hotel's five

L N
restaurants will feature an
array of local and interna-
tional favourites that is sure
to please any gourmand’s
palate.

Jambor emphasized
there is an equal need to
introduce new and innova-
tive menu selections that
will set the hotel’s food and
beverage offerings apart

from its competitors, but it's
also a must to continue of-
fering crowd favourites. Ulti-
mately, he says the hotel’s
culinary team is applying
innovative approaches to
food and drink to satisfy the
discriminating taste of the
international traveller.

Food and beverage op-
tions at the hotel vary, from
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a buffet spread on selected
days at The Terrace, service
of which eventually will be
expanded to serve break-
fast, lunch, and dinner, to
The Market Place, which of-
fers light snacks and drinks
in grab-and-go containers,
perfect for those who are
on-the-go.

See TRIUMPHANT on Page 15
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CONGRATULATIONS
irGRAND OPENING

The reinvention of five stars in the Marianas.

Yours truly,

Pter

Pacifica Insurance Underwriters, Inc.

ﬁ u piui@pacificains.com PO Box 500168, Saipan, MP 96950 (670) 234-6267 pacificains.com
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Inspired signature cock-
tails, an extensive selection
of international and domestic
wines and spirits and a menu
that feature street style bites
from around the world is
what the Mari Bar offers.

In the pipeline to open in
January 2023 are the Mai
Teppanyaki and the Ataari
Dinner Show.

When asked what visitors
can expect from the ho-
tel and its team of profes-
sionals who are skilled to
providing constant service,
Coates said, “We are led by
the needs of our guests and
locals and offering them
something outside the tra-
ditional hotel experience.”

And what sets Crowne
Plaza’'s ethos apart from
the others is their belief in
the concept called “Dare
to Connect,” which encour-
ages warm, engaging inter-
actions between staff and
guests. Through focus and
inspiration of colleagues,
Coates says the hotel en-
ables their guest’s desire to
connect.

Crowne Plaza places an
important value on the train-
ing and development of its
team, which are key to the
success of a brand. The ho-
tel’s staff is a mix of employ-

Customers First
L7FS
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ees who were hired from off
island and those who come
from the local community.
“We embrace our team, we
empower them and we work
with them. We have to put
our energy in them so they
can, in return, provide confi-
dent service to our guests,”
Coates said.

TRIPLE J SAIPAN, INC.
GREAT HARVEST BREAD CO. « SURF CLUB RESTAURANT = BAR-K-DINER = PAYLESS SUPERFRESH & TRUCKLOAD STORE * FIVESTAR WHOLESALE » WHOLESALE TO EVERYONE =
TRIPLE J MOTORS « HERTZ & DOLLAR RENT-A-CAR « SURFRIDER RESORT HOTEL + TINJAN WESTERN LODGE « OCEAN RIDGE HOMES + SAIPAN COMFORT HOMES « SANDY BEACH
HOMES * TINIAN VILLAGE LODGE * TINIAN CONFERENCE CENTER * TIRE, LUBE & CAR WASH SHOP = TINIAN GARDEN B&B
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He also underscores
Crowne Plaza’s belief in
working with the local
community. “While we in-
troduced changes and in-
novated some of the key ele-
ments in the Resort such as
the names of restaurants,
some of the restaurant con-
cepts like the teppanyaki

and the dinner show remain
because they have become
a part of the hotel’s history
and tradition. We welcome
international guests, but we
also want to remain being a
part of the fabric of our local
community,” said Coates.
With  vaccination  pro-
grams in place and health

restrictions easing and
more borders opening, trav-
eling is again back on the
upswing. And just as the
international traveler pre-
pares to explore new places
and create new experienc-
es, Crowne Plaza Resort
Saipan is ready to be their
home away from home,

TEL: (670) 234-1795 | FAX: (670) 234-7347 - EMAIL: INFO@TRIPLEJSAIPAN.COM | WWW.TRIPLEJ.NET

For more information
about Crowne Plaza Resort
Saipan, visit their website
at saipan.crowneplaza.com
or connect at Facebook,
Fwitter and Instagram. It
is located along Coral Tree
Avenue, Garapan, Saipan.
Call 670234-6414 or email
info.cprsaipan@ihg.com
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Crowne Plaza® Hotels and Resorts

BY THE NUMBERS *
(*as of September 2022)

Crowne Plaza® Hotels & Resorts: Crowne Plaza
hotels are everywhere the modern business trav-
eller wants to stay for business, blended travel,
and leisure holidays. For more information, visit at
www.crowneplaza.com and connect through Face-
book, Twitter and Instagram
. B 401 hotels globally (109,996 open rooms)
B 114 hotels in the global pipeline
B Global flagships hotels include:

- Crowne Plaza Atlanta Perimeter at Ravinia

- Crowne Plaza Hamburg (TR "'*”""#

- Crowne Plaza Paris— Republique '
1 * Crowne Plaza Shenzhen WECC L
l Recent brand milestones include: et ®

- WorkLife Room Utility Patent from the US L

Patent and Trademark Office w
- In 2020, Crowne Plaza Changi Airport was

A warm Hafa Adai welcome to == recognized as Skytrax's Best Airport Hotel in the
. A = i World for the 6th ti N L
Crowne Plaza Resort Saipan. s e |
Wishing you success and prosperous e New noteworthy and upcoming

. . I | % properties include:
business here in the CNMI! - . B Crowne Plaza Nice — Grand Arenas - opened

April 2021)
B Crowne Plaza Budapest - opened July 2021
B Crowne Plaza Phu Quoc Starba =

from Nov. 1, 2021)

From the Office of Senate President

g Jude Untalan Hofschneider
and the Members of the 22nd Senate
Commonwealth Legislature and staff
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Crowne Plaza Resort Saipan
on your grand opening!

From the Management & Staff of

XV MARIANAS

Toll Free No. Website P i _ i s
1(800) 757-4780 iFlyMarianas.com A New Ena in Tnter-Teland A “havel
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Elevating the dining experience on Saipan

By TERI M. FLORES
CORRESPONDENT

With the opening of Crowne
Plaza Resort Saipan, five
new dining destinations are
joining Saipan’s growing
culinary landscape: Three
that are already operational
(The Terrace, Market Place,
and Mari Bar) and two that
will soon follow suit (Mai
Teppanyaki and the Ataari
Dinner Show).

Director of Food and
Beverage Martin Jambor
said they made the con-
scious decision to retain
some of the old dining el-
ements that have become
locally popular. “We want
our guests to feel excited
by putting out new things
while, at the same time,
still keeping some tried
and tested items on the
menu,” he said.

Under Jambor’s guidance,
the Food and Beverage
team has been busy refin-
ing the hotel’'s culinary of-
ferings, in line with the dis-
criminating taste of today’s
modern traveler.

At The Terrace, guests
dine on a wide variety of
local and international fa-
vorites with the view of
Saipan’s turquoise waters
in the background. The

Crowne Plaza Resort Saipan’s culinary team is led by Director of
Food and Beverage Martin Jambor at the helm. conTriBUTED PHOTO

buffet-style spread fea-
tures a menu that blends
international cooking tech-
niques and ingredients. At
the moment, this casual
dining place only offers a
breakfast spread but this
will eventually be expand-
ed to cover lunch and din-
ner services.

Guests are sure to line
up at the live carving sta-
tion, which offers smoked
creations while the pastry
station has the bread and
desserts guaranteed to sat-
isfy the cravings of anyone
with a sweet tooth. There
is also a raw bar that has
the freshest seafood. It is
highly recommended that
guests order the Crowne Is-
land Omelette.

The Terrace has seats for
private rooms and seats
191 guests indoors and 60
outdoors.

For those who are meet
ing colleagues or catching
up on work at the hotel’s
“workspace,” the Market
Place is where they can
find light bites and drinks
to ease their hunger while
at work. The options range
from cookies and cakes to
healthy options, all packed
for grab-and-go conve-
nience. The Market Place’s
freshly brewed coffee and
other coffee creations will
please any coffee enthu-
siast, while those who are
looking for uncaffeinated
alternatives will surely go

See ELEVATING on Page 21

“ Congratulations to Crowne Plaza

“ Crowne Plaza Resort Saipan
on your grand opening!

From the management and staff of

O

ACUA RESCRT CIUB

Saipan

RESERVATION & INFO
(670) 322-1234 ex. 772
www.aquaresortsaipan.com

Resort Saipan for their

highly-anticipated opening! Having another global hotel"brand in
our islands is a great honor, and | would like to extend my
appreciation to everyone involved for making this opening
possible. This is a great contribution to our islands, as it provides
another hub for our tourists, as well as an expansion on the quality
of our growing tourism market.

On behalf of the Commonwealth, we thank you for your remarkable
commitments to our tourism and local hospitality industry, and we
look forward to the success of Crowne Plaza Resort Saipan!

Si Yu'us Ma’ase, Ghilisow, and Thank you!

- GOVERNOR RALPH DLG. TORRES
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We thank you for your continued partnership
and look forward to many years to come!

From your friends at
lakeCare Insurance Company, Inc.

Count on TakeCare to deliver comprehensive, accredited insurance
coverage and quality health care when and where you need it.

Choose TakeCare. Our Island, Your Health Plan.

o

Chat with Us!

senges TakeCare
Scan QR Cede or visit link to get started. :
https://takecareasia.com/tiva A AAAHC A TanHaldings Company
ACCRETHTATION ASSOCIATION - .
J‘QP)\MBULATO’I.Y HEALTH CARE, INCL ta keca rea Sla-com

( Customer Service (670 235-0994 / 6-8

Our Island, Your Health Plan- o Conmst it us @ @ @ @
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for the delicious milk-
shakes with island exclu-
sive gelato and the chef’s
signature sundae.

At the Mari Bar, sip one
of their refreshing signa-
ture cocktails or choose
a drink from an extensive
selection of international
and domestic wines and
spirits and pair it with any-
thing from their menu that
feature street-style bites
from around the world. The
bar's relaxing ambiance is
the place to catch one of
Saipan’s romantic sunsets.

Opening in January 2023
is Mai Teppanyaki, a long-
time island favorite that
features mouthwatering
beef and seafood. The Ata-
ari Dinner Show, which is
also a guest favorite, will
also open in January, 2023.
Known as the home of
Saipan’s best cultural din-
ing experience, this outdoor
buffet that gives guests a
taste of the island culture
features a nightly show of
fire, dance ,and music.

Crowne Plaza’s team of
globally experienced culinary
minds are ready to up the
ante to elevate the local din-
ing scene to new heights.

The hotel’s culinary lead-
ership team is made up

)

CONTRIBUTED PHOTO
Michelin-starred Executive Chef
Gennaro Avagnale is also the
Cluster Director of Food & Bev-
erage Culinary.

Cluster Director of Food &
Beverage; and a Michelin-
starred Executive Chef,
Gennaro Avagnale, in the
role of Cluster Director of
Food & Beverage Culinary.
Avagnale promises to de-
liver a skillful blend of food
from his 10 years’ experi-
ence of cooking in different
regions of the globe. Spe-
cializing in Italian cuisine,
Avagnale’s experience has
already earned him two Mi-
chelin stars. “I am honored
that | have been selected
to join Crowne Plaza Resort
Saipan as a culinary mas-

about the local culture and
the food of the islands in
as much as | will share my
Italian heritage to offer food
that our guests will come
back for,” he said.

Assisting Avagnale in the
kitchen is sous chef and
local son Zenn Tomokane.
With a strong foundation in
the hospitality industry, To-
mokane’s skills in catering,
food and beverage, and ho-
tel management round up
the talented team.

As in anything that is new,
the hotel’'s culinary team
also has its share of chal-
lenges to overcome. On the
islands, sourcing quality
food and ingredients and
the logistics involved in
shipping goods and equip-
ment can be hurdles but
Jambor said not any of
these daunt them. Instead,
they get inspired to be more
innovative in the use of sup-
ply and ingredients that are
readily on hand.

“Our team has been giv-
en more opportunities to
explore and innovate and
we are taking advantage of
this,” Jambor said,

For more information
about the Crowne Plaza
Resort Saipan’s food and
beverage offerings and to
make reservations, call
671-234-6414 or visit the
website saipan.crownepla-

From the management and staff of

€\

Century Insurance

A TanHoldings Company
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CONGRATULATIONS!

Wishing the management and staff of

Crowne Plaza Resort Saipan
a prosperous business here in the CNMI!

of Jambor: Joshua Choi ter and | am eager to learn za com/restaurant 15" Floor JP Center, Beach Road, Garapan, Saipan ¢ Tel.: 670-234-0609 ¢ Fax: 670-234-1845

Wishing the management and staff of

Crowne Plaza Resort Saipan

a prosperous business here in the CNMI!

From the management and staff of ) shirleyscoffeeshopfanpage

(-] @shirleys_saipan

0 / (&) shirleyscoffeeshop
JCOFFEE SHOP Garapan: Tel: (670) 233-4519/20  Sunday - Thursday: 6am - 10pm e Friday-Saturday: 6am - 6am, (24 hrs.)
Fome of the Best Fricd Rice Susupe: Tel: (670) 235-5379/80 6am - 10pm daily
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We wish flourishing business and success for you.
Let’s work together for the future of CNMI!

E'LAND GROUP
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Japanese Restaurant
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CROWNE PLAZA RESORT SAIPAN

A testam ‘t O
commltment

Best wishes to the management and staff of
Crowne Plaza
Resort Saipan

On your gl‘ﬂﬂd npcning.

By J

Location: Coral Tree Avenue (across Crowne Plaza Resort Saipan)

ano staterment Oof
conf Idence Opens Tuesday - Sunday 11:30am-2:00pm / 5:30pm-9:00pm

General Manager Robert Coates leads the team at the Crowne Plaza Resort Saipan. - -

By TERI M. FLORES
CORRESPONDENT

oll out the red carpet because the much-awaited
opening of Crowne Plaza Resort Saipan, has fi-
nally arrived!
Boasting a multi-million-dollar renovation that
elevates the Garapan property to international
hotel standards, the Crowne Plaza welcomed its first guests to
its 422-room Resort last Oct. 17, 2022, after being closed for
renovation for the past two years.

This marks the entry of the Intercontinental Hotels Group
PLC—otherwise known in the global hotel industry as IHG
Hotels and Resorts—into the region, although the Resort still
remains under the ownership of the Asia Pacific Hotels Inc. of
Tan Holdings Corp.

This is the third reincarnation for this iconic Saipan land-
mark, first known as the Dai-Ichi Hotel Saipan Beach from the

E—“
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The reopening of Crowne
Plaza Resort on Saipan...is a
big statement of confidence
that Tan Holdings is making. It
shows the company’s unwav-

ering commitment to the islands,
which it calls home.

'70s until 2002, when it was rebranded as the Fiesta Resort and
Spa Saipan. Desiring to bring an international brand to the
CNMI and the extensive economic opportunities that come
with it, APHI entered into a long-term agreement with the IHG
group, with the Resort officially becoming the Crowne Plaza
Resort Saipan in May 2020. The Saipan hotel joins two other
similar brands in Nice and Budapest as the most recent Hotels

IHG opened under the Crowne Plaza brand
IHG made sure that it has the best team on hand to lead the !
property in its initial foray in the Northern Marianas, with Gen-
eral Manager Robert Coates leading the team. Backed with 27
Continued on Next Page [

ANGEL A. DEMAPAN

HOUSE MINCRITY LEADER
" 22ND NORTHERN MARIANAS COMMONWEALTH LEGISLATURE
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The leadership team at the Crowne Plaza Resort Saipan.

of IHG Hotels & Resorts in
Australia and New Zealand.
These include two Crowne
Plaza resorts in New Zealand
and the Gagudju Crocodile
Holiday Inn.

From Page 23

years' experience as a multi-
unit General Manager at IHG,
Coates has successfully led
operations across a humber

\\6 Mneén
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The Crowne Plaza brand is
known to cater to the mod-
ern business traveler but
Coates says the brand is also
flexible in accommodating
any type of guest anywhere
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[BUY,THIS ’OFFFRf ON OCTOBER3T,{ 20227/

12 PCS HIH WINGS:
AHII HIEIEH FRIES

NOvEMBER 1. 2022

TACO® BELL

COME FOR A K.FC AND mm BELL TREY OoN
MONDAY, OC T{."BER‘_ST 2022 AND WE'LL GIVE YOU GOODIES TO EAT!

FIRST 100 KIDS BETWEEN 12 PM - 2 PM

* FIRST 100 KIDS BETWEEN 3 PM -

T7PM

in the world. “Crowne Plaza
fully understands that today’s
modern traveler is known
for balancing their work/
life schedule. While their ini-
tial intent may be to travel

B
KFC

........

for work, they also combine
some leisure activities during
their downtime.”

And this is where Crowne
Plaza comes in. “We are posi-
tioned as an upmarket brand

KOREAN HOT &
SWEET STYLE
INGS AND FRIES

[ Zonepyafwlalions
CROWNE P LAZA 8

RESORT SAIPAN

COMPANY, INC.

JONES & GUERRERO

CONTRIBUTED PHOTO

as well as a versatile one that
appeals to both the corpo-
rate traveler and those travel-
ling for leisure!”

The Crowne Plaza brand
Continued on Next Page

NEW|

$5.99
$11.59
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From Page 24

can be found everywhere
the modern traveler wants
to be productive, energized,
restored, and inspired, with
more than 400 locations in
city, airport, resort and sub-
urban destinations. “You can
find Crowne Plaza Hotels &
Resorts in central business
districts, resort locations
as well as in regional areas
and a little bit more in re-
mote areas.”

Coates is excited for both
the hotel’s visitors and what
IHG and its global network
of premium hotel brands can
contribute to the growth of
the Northern Marianas' tour-
ism industry.

“We are going to tap into
our network of hotels glob-
ally to market the Northern
Marianas as an ideal destina-
tion to those who seek leisure
vacations!” Coates said.

Through IHG's One Re-
wards program, Crowne Pla-
za will also be able to bring
in meetings and convention
groups in need of spaces that
will stimulate creativity and
productivity as well as pro-
vide efficient customer ser-
vice. “There is a need among
groups, companies, and gov-
ernment agencies to re-ener-
gize and regroup so there are
opportunities in the CNMI for
the resort to host these small
meetings and gatherings.

These groups are looking
for big spaces to create and
do interesting things, differ-
ent things, and create con-

nections. We can do a lot of

things for different markets,’
said Coates.

In addition, Crowne Plaza
will also be drawing on its
network’s family and hon-

eymoon  markets—rejuve- |
nating interest in these two |-
markets that were the CNMl's |
most popular clientele prior
to the pandemic as well as
expanding interest in the g

Northern Marianas to visitors
from other regions.

Much hope is pinned on
the Crowne Plaza Resort
Saipan to further help stimu-
late the island’s tourism in-
dustry, which has suffered
heavily the past five years
from the back-to-back ef-
fects of super typhoons and
the pandemic. In addition
the devaluation of the Japa-
nese and Korean currencies
and travel uncertainties in
the Japanese family market
had also had adverse effects
on the flow of visitors to
theislands.

Despite these, Coates is
optimistic that the CNMI will
be able to rebound from
these challenges. “We are
seeing countries ease travel
restrictions for inbound and
outbound travelers. Some of
them are even waiving test-

See TESTAMENT on Page 27
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Wishing the
management and staff of
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Resort Saipan
a prosperous business
here in the CNMI!
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Crowne Plaza

Resort Saipan
on your grand
opening!

Thank you for giving us the
opportunity to serve you.
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ing requirements. They are
confident enough that, with
vaccination programs and
safety protocols in place, in-
ternational travel can again
happen. Economies need
borders to open for tourists
to come in. We depend on
travel to resume so we can
steer the CNMI's economy to
a more stable course!”

But Coates says Crowne
Plaza and any other present
and future hotel and resort
developments in the North-
ern Marianas for that matter
can only do so much. Ulti-
mately, it takes the effort of
all sectors of the community
to reap the rewards of a bur-
geoning tourism industry.
“Crowne Plaza works in con-
junction with different part-
ners. We will use our system
and network over 6,000
hotels around the world
to promote the Northern
Marianas. But to grow a des-
tination, you have to work
with your partners—the lo-
cal governments and tour-
ism bodies, in this case the
Marianas Visitors Authority,
which we work very closely
with. And you also have to
build the demand for the
destination.”

Coates said tourists visit a
place that offer unique expe-
riences and what makes the
Northern Marianas special
is the warm hospitality of its
people and the “Hafa Adai”
spirit of the local community.

But all things considered,
Coates said the most signifi-
cant result that comes out
of this multi-million-dollar
investment is the investor
confidence that Tan Holdings
has created for the economy
of Guam and the Northern
Marianas.

“Everyone—both local in-
vestors and businesses and,
most importantly, the local
community benefits from the
presence of an international
brand. From a small dive
shop or a tour operator or a
day trekking company, doing

business with an internation-
al brand gives them credibil-
ity. With high tourist demand
for a destination also comes
the equivalent demand for
more airline services to the
islands. The presence of an
international brand gives a
destination a stamp of au-
thenticity and of maturity to
some degree.’ Coates said.

Crowne Plaza Resort
Saipan’s opening, which
comes just as a global pan-
demic is easing, is also a fit-
ting occasion for Tan Hold-
ings itself, which is marking
its 50 anniversary this year
of doing business in the
Northern Marianas and the
Western Pacific region.

“The reopening of Crowne
Plaza Resort Saipan and
soon, on Guam is a big state-
ment of confidence that Tan
Holdings is making. It shows
the company’s unwavering
commitment to the islands,
which it calls home. Even
with the pandemic’s looming
presence, we moved ahead
with this development and
now we are reopening this
property just in time for the
resumption of international
travel,” he said.

Coates invites the com-
munity to check out the ho-
tel and the many changes
they've made to it. “The local
community is very much a
part of the fabric of Crowne
Plaza Resort Saipan. Inas-
much as they embraced
and supported Fiesta Re-
sort, we also ask the same
as this property is so much
more about them and Tan
Holdings, which has made
an enormous investment
on our islands’ economy. As
owners of the hotel, they
have trusted IHG to use its
wide network and database
to broaden the CNMl's reach
as an international destina-
tion to a wider tourist mar-
ket. Just as they have been
accustomed to in the past,
Crowne Plaza Resort Saipan
remains the place where
they can host their wed-
ding, anniversaries, family
gatherings and important
occasions.”

From the management and staff of

Saipan Ice & Water
Call us: 322-6130 / 9848 / 9455
E-mail: spnice@pticom.com
Like us: facebook.com/saipanice

Visit us: saipanice.com
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Celebrating with the staff and management of

Crowne Plaza Resort Saipan

on your grand opening.

From the Management & Staff of : t
Tan Siu Lin e

p— Tan Holdngs




